Best Rental and Décor
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ARIZONA BRIDE’S BEST OF 2008
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BEST RENTAL AND DECOR
THE NOMINEES ARE:
BB] Linen, Tri-Rentals and
Y-Knot Party and Rentals
THE WINNER 15:

I KI-RENTALS

f00.678.3854
TRIRENTALS.COM

STATEWIDE

I'ri-rentals takes a personal approach
to realizing each bride’s unique
vision, and with 25 years of experi-
ence, they can also bring a few ideas
of their own, Whether outfirring a
family estate for a wedding ceremo-
ny or -._!L'A;irlf_-: 4 venue flnll! scracch,
I'ri-Rentals can provide everything
from the ground up.

BEST TALENT AGENCY

THE NOMINEES ARE:

Arena Group, Applause
Productions and Entertainment,
and Encore Creative

THE WINNER 15:
ARENA GROUP

8160 E. AUTHERUS DR., SUITE 4

SCOTTSDALE | 48¢

991.257%

ARENAGROUPONLINE.COM

Want to JLH some southwest |I.lil
L0 your recepuon “"[I}l a II].lri;!th
or salsa band? How abour get-

ring the party started with some
stand-up comedy by a Jay Leno
look-alike? Look no further than
Scousdale-based Arena Group,
performers who pride themselves on
providing whatever entertainment
your heart desires.

: BEST HAIR AND/
OR MAKEUP
THE NOMINEES ARE:
Laurie Rudolph, Linda Wagner
and Rian Ashleigh Artistry

THE WINNER 15:
RIAN ASHLEIGH

STATEWIDE | 206,228.7426

Rian Ashleigh has developed quite
a following in her eight years as a
makeup artist. “My work is very
specific to the person,” she says, “1
talk with the bride and get a feel

for her personality and her back-
ground.” Ashleigh's background

in psychology and her artstic side
shine through when she's working
with dients. “I love what [ do. It's a

ging canvas every day.”

' BEST FORMALWEAR
FOR MEN (nor pictured)
THE NOMINEES ARE:
MW Tux, I Do! 1 Da! Bridal,
and Mr. Formal Tuxedos
THE WINNER 15:

MW TUX
STATEWIDE | 800.851.6744
MENSWEARHOUSE. COM

MW Tux (formerly After Hours
|.'!'II"I'I1.'ri\\-L‘.§I ), a new tuxedo t.hil}l
by Men’s Wearhouse, simplifics
wxedos for the anti-shopping
groom. Wardrobe consultants at
each location offer advice on style,
fit, coordinating colors and puttin
rogether a grear look. Let's face it
-1_[“'.";: mlg}\: i.‘L’ some f't-ThC [‘lli_\'
decisions a groom makes abour hi
wedding day. It's good to know h
in good hands.




